
EFFECTIVE SOCIAL MEDIA:
Listen, Serve, Grow

Be Found, Real Testimonials, Convince & Convert

Sundeep Kapur
Digital Credence

#DigitalCredence

https://www.linkedin.com/in/sundeepkapur


Three-Alarm Delish Chili

 #MyHotMix = Cumin, Turmeric, 
Peppercorns, Cloves, Cardamom

1. Sauté onions with butter, red 
chili, hot peppers & #MyHotMix

2. Add ground meat, beans, & stir…

3. Add tomato puree, simmer…

 Serve with Bread, Pickled Onions, 
Thai Peppers, Lime, & Cilantro
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Staying in Touch
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Important Announcements
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Making An Appeal
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Agenda: Stages of Maturity

1. Stay in touch with people

2. Solve problems & answer any question a consumer might have

3. Leverage social to drive and sustain new business
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5 Fundamentals of Social Media

1. Find the right consumer

2. Know them very well

3. Leverage word of mouth

4. Drive ROI

5. Train employees
#DigitalCredence

Why do cardinals kiss?

https://www.youtube.com/watch?v=_erNOTRBOes
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Impact of Social Media

 Facebook: over 1.71 billion (monthly) active users 

 Twitter: over 313 million (monthly) active users (80% on Mobile)

 YouTube: 1 billion active users, 5 billion views daily

 LinkedIn: 400 million users, $25+ Billion

 Pinterest: 110 million users (80% Women)

 Instagram: 500 million users, 100 million users daily

 Snapchat: 150 million monthly active users (Millennial?)

 WhatsApp: Over 1 billion use the application

 & then there is Google
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What Makes Social Important?

1. Preferences

2. WOM

3. Ease
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Good Content Rules

#DigitalCredence

Text

Image

Video



What Makes It Popular

 Good multimedia content

 People liking & sharing content

 Pages linking to the content
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Digital Etiquette Defined

 Empathetic

 Considerate

 Friendly

 Compliant

 Convincing
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@emailyogi
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Develop Consumer Journeys

#DigitalCredence

Lifestyle

Auto

Home

Life

Business

Community

Alerts
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Branding,Marketing, Engagement
is not about

Being Kool & Klever
it is about 

Providing Great Service & Being Memorable
remember Search, Amazon, 20%



Key Takeaways

 Grab attention

 Engagement
-- Telling a story
-- Listening
-- Getting them to come back

 Measurement

 Adjustment

 Be available

 Be cognizant of channel
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The Yogi Knows

http://www.emailyogi.com/
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Three Guiding Principles

1. Shame on me…

2. The answer is yes…

3. Focus on the consumer
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The Golden Triangle

Payments
Branding, Revenue, & Relationships

Deposits
Reduce Costs

Loans
Increase Earnings

29



Defining the CU of 2021
1. Branch Transformation
2. Future Payments
3. Integrating Digital
4. Enhancing Security
5. Smarter Employees

Sundeep.Kapur@gmail.com
803.479.2549
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