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Social Media: It’s Not Your 
Father’s Credit Union

“Old Way is One Way,
New Way is Two-Way”
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What is Social Media?

Consistent two-way communication with your 
members. Not one way, two way.

People connect with people,
not a logo or a building.

Tell a story.

“Not a Campaign,
It’s a Relationship.”
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Why Social Media?

• Share your expertise with your members
• Create conversations with your members
• Build relationships with your members
• Become more human with your members
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The Tools
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The Channels

• Blogs - Web logs
• Microblogs - Twitter
• Video - YouTube, Vimeo, Blip.tv
• Social networks - Facebook, LinkedIn
• Location marketing - Foursquare, Gowalla
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The Process
• Research and discover where your members are
• Listen to your members (discover what they’re 

saying)
• Talk to your members (talk to them in their language)
• Energize your members (become your brand 

ambassadors)
• Help support your members (provide them with 

advice or member service)
• Embrace your members (reward them)
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The Goals
• Complement your traditional marketing efforts
• Create increased interest in your credit union
• Sell your products and services
• Position your credit union as a financial resource
• Build trust with members
• Become their PFI
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The Benefits
• Creates opportunities to build relationships
• Reinforces branding
• Differentiates your credit union
• Builds community with your members
• Builds trust among members (humanizes)
• Less disruptive marketing message (control)
• Immediate feedback from members
• People focused
• Great for SEO performance (be consistent)
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The Stats
Average age
of social media
users…

X



20102010

The Stats
Social media
growth by age
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The Stats
50+ using
social media
today…
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The Stats
Online usage
by age… 
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Blogs
To have an impact,

the author must be influential
or be an expert for instant credibility.

• Listen to target audience
• Provide educational content
• Respond quickly to comments
• Be authentic (don’t be a sales person)
• Be consistent
• The conversation will go on without you
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Blog Topics

• Member success stories
• Financial advice
• “How to”
• Surveys
• Promotions
• Credit union and industry news
• Trends
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Verity Credit Union

“Our Voices”
blog
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Verity Credit Union

“VerityMom”
blog
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Blog stats

Ever growing
blog

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.
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Microblog

Twitter
• 190 million users

• 65 million
tweets per day
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Twitter

• Real time announcements - 140 characters or less
• Member support/service
• Promotions
• Contests
• Advice

Give people something they can use and share!
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9 Twitter “Do’s”
1. Keep it short (140 characters)
2. Include a helpful or reference link

• (use: tinyurl, bit.ly, ow.ly)

3. Provide practical, useful information
4. Know your audience
5. Check last 20 tweets

• Are they any good? Would you follow you?

6. Quality over quantity
7. Don’t feel obligated to tweet
8. Research
9. Have a goal!
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What people look for in a 
Tweet…

• Topic with personal relevance
• Topic that’s entertaining
• Topic that gives them insight or advice
• Topic with value
• Topic that helps them
• Topic that solves a problem
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“70-20-10 Formula”

• 70% — Sharing quality content from others
• Become a valued, trusted resource

• 20% — Conversation/collaboration with 
others

• Become a thought leader

• 10% — Chit-chat or trivial details of your life
• Become human

How Should You Tweet?
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Fun Twitter Site
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Social Networks

Facebook
• 500 million users

• Appeal to the masses
• Marketing machine
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Facebook Users: Age Group
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Facebook Tips
• Define your audience
• Goals/Objectives/Strategy
• Pick your settings carefully
• Create a compelling page

– Make your page as rich and robust as possible
• Leverage as a research or survey tool

– Query your audience

• Events
• Resources

– Offer good resources or something useful for fans like Carolina 
Collegiate’s Internet Banking “MyMoney” app
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Facebook News Feed
Members become a

Fan, News Feeds
appear on member

Profile pages to
keep them updated

on credit union
activities,

word spreads
like wildfire
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Facebook Groups
• Join a group and create discussions
• Receive responses from groups’ members

• Because of the viral impact Groups have within Facebook, it is 
the perfect venue to promote events and products…

– Branch openings
– Low rates
– CDs or IRAs
– Mobile banking
– Financial advice seminars
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LinkedIn

• 60 million users
- Professional

- Job opps
- Expert resources

- Groups

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.
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Video
• Multimedia is hot (include in newsletters and blogs)
• Adds a magnetic dimension to your website
• Provides venue for compelling story with visuals 

and audio
• Everybody likes watching a video

– Keep ‘em short (2-minute rule)
• Humanizes your credit union

– Places a face/voice to your credit union
• It’s fun and it’s easier than ever!
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YouTube
• 2nd biggest

search engine
(owned by Google)

• 2 billion views per day

• 24 hours of video
uploaded per minute

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.
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Evangelical Christian CU
Video Member

Testimonial
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Location-based Tools
Users get rewards
for check-ins
(mobile phone social media)

• discounts
• freebies
• 1-time deals

Other tools:
Facebook Places
Twitter Location
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Free SM Tracking Tools
• Google Alerts
• TweetDeck
• SocialMention
• HootSuite
• Collecta
• BlogPulse
• TwitterSeeker
• HowSociable
• Twitscoop
• Twendz
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Social Media Wrap-Up
• Complements traditional marketing efforts
• Two-way communication with members
• Immediate feedback from members
• Humanizes your credit union
• Creates and maintains communication with 

members
• It’s cost effective (many online apps are free!)
• Primary investment is time
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SM Member Contest
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6 Quick Tips for SM Success

1. Make it easy and non-threatening for your 
audience to participate

2. Write share-worthy content
• Make it easy to share

3. Acknowledge and recognize your audience
4. Integrate all of your marketing efforts

• Multi-pronged approach

5. Allow your audience to participate
• They will feel appreciated and part of the process

6. Be Consistent!
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8 Ways to Sell SM to the Boss
1. Display Current Member Conversations
2. Don’t Leave Out Competitor’s Info
3. Show Your Industry Peers’ Successes and Failures
4. Research Top SM publications for Advice
5. Seek Outside Help
6. Start small
7. Create SM Guidelines
8. Prepare a Plan — You’re Ready to Go
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Questions?

Mike Lawson
DML Communications

760/845-8146
mike@dmlcommunications.com
www.dmlcommunications.com

www.twitter.com/dmlcomm
http://dmlcomm.blogspot.com

www.slideshare.com search: dmlcomm

www.dmlcommunications.com
www.twitter.com/dmlcomm
www.slideshare.com
http://dmlcomm.blogspot.com



